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/2T)i75 7T About Hon Chuan

®Establishment Date : July, 1969

®President : Tsao, Hsih-Chung ) ‘ tg{‘]:'t'lgna 0 I l° I ° l ¢ ° '

“n _SGS rame SGS w S6S SGS

€ Chairman : Dai, Hung-Chuan FSSC22000  ISO9001  ISO 22000 HACCP

#Capital : NTD 2,877,858,790
€ Market Capitalization : NTD 19.3 bn [NT.67.2/ 2021.03.16]
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®Headquarters : Taichung, Taiwan ojﬁ& %"“‘Oses TQE %

[ No.6, Gongyequ 2nd Rd., Xitun Dist., Taichung City 407, Taiwan ] ISO 45001 TOSHMS Taiwan 9 BEMRNH
Quality Food
Employee » Plant Floor

Area () =) o
. r FDA%, ENEEE
LD Lt L2012 L2EiEAS FCE/SID(Food Canning Halal Food Industry Sanitation
China 1.778 703.268 330.942 Establishment & Certification and Safety Management

’ ’ ’ Process Filings) Systems

S.E. Asia 1,340 328,167 365,586
Africa 9,517 11,140 . ] Obtaining product certification

by clients 2 2 2
4.706 1161434 907 311 Lrom several domgstlc and international
everage companies
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Expansion——Foothold

1969 THC founded 20165 Headed Africa
1983% Products transformed 20034 Expended China market
19934 Headed China 2001% Publicly listed 2004% Headed SEAsia o -5
v
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B[R {6 B Global Distribution

Factories *In-House
China

Taiwan 8 3
China 14 6 h China 14
S.E.Asia 22 11

Africa

(

Headquarters: Taiwan

k’% ' dea Taiwan 8
Africa’ fifﬁ-:}‘  S.EAsia_

dea Mozambique 2 - ]’ dea Thailand 5 - Vietnam 4 ~ Indonesia 6 -
Cambodia 1 - Myanmar 3 - Malaysia 2

Algeria 1
Philippines 1§
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Products proportion of 2020 Revenue

Packaging 65%

Plastic caps, Aluminum caps,
Closure Metal Lug caps

Aluminum

PET/OPS/PVC shrinkable label,
OPP colorful label, LDPE
Label shrinkable film

for multipacks

Bottle Preform, PET Bottle

Beverage filling OEM 31%

PET aseptic
beverage filling

Taiwan, China, S.E. Asia

iy shrinkable film
i 74

: l PET
Bottle

TR aseptic
beverage filling

PET HF beverage
filling

Taiwan

il vl WM‘ i A |

Taiwan, China, S.E. Asia

Other 4%

Trade packaging material
aging = Beverage filling = Other
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=iERIN * SHEER(EZR Balance Sheet (consolidated)

Currency : NTD Million YOY (%)
2016 | 2017 | 2018 | 2019 2020
Item 2017 2018 2019 Q1-3

Total Assets 27,391 28,285 29,416 31,524 32,565 +3% +4% +7% +0%
Cash 2,415 2,212 2,980 3,938 3,882 -8% +35%  +32% -20%
NR & AR 2,436 2,767 3,265 3,315 4,084 +14%  +18% +2% -9%
Inventory 1,746 2,337 2,516 2,485 2,320 +34% +8% -1% +0%
Fixed Asset 17991 17,502 16,794 16,146 16,201 -3% -4% -4% -1%
Total Liabilities 14,715 15,122 16,337 17,796 19,152 +3% +8% +9% +1%
NP & AP 1,123 914 1,067 1,017 1,137 -19% +17% -5% -T%
Total Equity 12,676 13,163 13,079 13,728 13,412 +4% -1% +5% -3%

A/R Turnover Ratio(Time) 6.55 6.62 6.48 6.4

Inventory Turnover
Ratio(Time)

A/P Turnover Ratio(Time) 17.69 16.35 16.56 16.55

7.5 6.95 6.76 6.89



*E%EJE * |/:|\1 ..‘m EE% Income Statements (consolidated)

Currency : NTD
Million 2016 | 2017 | 2018 | 2019 | 2920 o
Q13
Revenue 16,511 17,519 19,930 21,527 15,311 +6% +13% +8% -11%
COGS 13,108 14,199 16,407 17,245 11,947 +8% +16% +5% -12%
Gross Profit 3,402 3,321 3,523 4,282 3,364 -2% +6% +22% -4%
Op. Profit 1,671 1,510 1,576 2,256 1,915 -10% +4% +43% -5%
Pretax Income 1,498 1,547 1,482 1,999 1,907 +3% -4% +35% +8%
Tax 308 285 380 532 373 -7% +33% +40% -22%
Net Income 1,190 1,262 1,102 1,467 1,534 +6% -12% +33% +19%
Metincome comemy L178 1231 1092 1381 1467  +4% 13%  +26%  +20%
After Tax EPSwropolay 402 420 373 472 506 +4%  -13%  +27%  +22%
Gross Margin(%) 2061% 18.95% 17.67% 19.89% 21.97%

Operating Margin(%)  10.12%  8.62%  7.91%  10.48% 12.51%
Net Margin(%) 7.14%  7.03%  548%  6.42%  9.58% 0



EEZ LB EL Group Sales Revenue

Currency: NTD 100 million
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=ERIR * BAEEB=UT Group Sales Revenue

2020 Jan-Dec

Currency : NTD Million

2020 2019
Growth %

an 1o vecC
Taiwan 8,175 8,576 -5%
S.E. Asia,
China 5,956 6,660 -11% 26%
Taiwan,

S.E. Asia 5,037 6,033 -17% 42%

Africa 180 258 -30% China,

31%
Total 19,348 21,527 -10%

2019 Jan-Dec

Africa, 1%
S.E. Asia, )
o Taiwan,
28% 41%
China,
30%
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=ERIA * BEE

Currency : NTD Million

2021 2020
Growth %

Taiwan
China
S.E. Asia
Africa

Total

1,216 1,083 +12%
1,097 672 +63%
808 932 -13%
17 37 -53%
3,138 2,724 +15%

KK

Z ¥ Group Sales Revenue

2021 Jan to Feb

Africa, 0%
S.E. Asia,
26% Taiwan,
39%
China,
35%

2020 Jan to Feb

Africa, 1%
Taiwan,
S.E. Asia, 40%
34%
China,
25%
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Others, 1%

14



China
Others, 1%
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Corporate Strategy
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0 /2 = 4% 85 i Taiwan Business Highlights

No. 1 Beverage packaging and filling OEM company

1 Taiwan headquarters as 3 Develop E-Commerce
group leadership Services
Establishing headquarters to integrate corporate Building THC e-commerce portal to explore
resources, actively cultivating international talented the opportunity of “digitalization” to
people and offer comprehensive resources to provide customers diverse trading patterns.

oversea branches.

23R BTEEEFQ‘_’E

2 Participate in online exhibition

Actively participating in "online
exhibitions" to expand the
market, promote our products
and maintain good customer
relationship.
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ABESEE R China Business Highlights

Top p. Beverage packaging and filling OEM company

1  Keep adjusting production lines :
enhance capacity utilization rate

>  Optimized products’ combination :
Innovative packaging products

3 Deep cooperation:
strategical cooperation with main clients

4 Carefully control costs

18



EREIDa =B & Fh S.E.Asia Business Highlights

The Regional Comprehensive

Economic Partnership (RCEP) 900 30 Signed in 2020
Qi P > billion Global Become the world's largest free-
: e peopls GDP trade agreement (FTA)

___________________________________________________________________________________

Myanmar

THC has expanded our bases to
Thailand, Indonesia, Vietnam,
Malaysia, Myanmar, and Cambodia.
o ) . This year, we are going to establish a
5 countries & 10 members .| plantin the Philippines. Philippinesg
of ASEAN

China, Japan, Brunei, Cambodia, Indonesia, ! THC haS entered N ‘

Korea, Australia Laos, Malaysia, Myanmar, the . Indonesia\gu «

and New Zealand  Philippines, Singapore, Thalland 7 ASEAN Countﬂes
igﬁrn’lg

and Vietnam.
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New Products and Technologies



W1 2= oo #M P27 New Products and Technologies

_____________________________________________________________________________________________________________________________________ 9

i? Innovation to enhance the value of products ?

Anti-Counterfeit . Composite
Aluminum Cap Blo—Cap Vacuum Cap

Barrier Packaging Sl Hinge Cap

é Packagﬁg with Filter

Household & Water Dispenser  Light Weight

Personal Care e = .
Packaging §B°tt§|es ries|  plastic Closure

' v 318%
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Corporate Social Responsibility



20195FCSR¥=E CSR Report &8

Identifying

1 :;:It(::il:llcljsifeznd 1 04 Ethical Corporate

ERIAISEEHREE

Corporate Social Responsibility Report

05 Sustainability

06 Care & Attention



https://www.honchuan.com/en/csr/csr-reports
https://www.honchuan.com/en/csr/csr-reports

EFEMEEE Corporate Social Responsibility

Corporate Governance

Sound corporate/governance
Complyswith government regulation

Fultilfmanagement mechanism

Environmental Sustainability

Environmental policy
Water / air / waste management

Energy management

Product Service

~ Customer-oriented

=°  Food safety and quality

Innovative / recycle product

Employee/Society Care

Occupational safety and health

Employee care / talent cultivation

Public welfare participation (%


http://terms.naer.edu.tw/detail/2917438/
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TAIWAN HON CHUAN GROUP

=5 Stock Number : 9939.TT

THANK YOU!




